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This Batavia, Illinois company
has provided joy to generations of people...
Funway Family Entertainment Center

is building on a new generation of leadership
as the Hansen family plans for the future
with expansion and upgrading its facilities.
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Funway Family
Entertainment Center

HOW A BATAVIA, ILLINOIS COMPANY HAS TURNED INTO ONE OF THE
MIDWEST’S MOST INNOVATIVE AND RESPECTED FAMILY FUN CENTERS.

FUNWAY, a local family operation has grown
into a regional attraction located 35 miles west of Chicago.
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The work of expansion continues throughout the year at Funway as
new Go-Kart tracks and an all new miniature golf course are installed.

Funway has seen multiple
generations of families come
through its doors
“We’ve owned and grown this facility for more than
thirty years,” says Funway owner Bob Hansen of
Batavia, Illinois. “Now we’re seeing people who
grew up coming to Funway bringing their grandchildren with them. That also means our succession
process is in motion as our next generation takes
over management and growth of our operations.”
––Bob Hansen, Funway Entertainment

GENERATIONS
OF OWNERSHIP

In 2019, Funway Entertainment Center will celebrate its
60th Anniversary as a business in Batavia, Illinois. Current owner Bob Hansen and wife Janet purchased the
business from founders Richard and Joy Buri in 1990.
In almost thirty years of ownership, the expansions and
additions to the facilities have been a constant source
of change and enhancement to the 35,000 square foot
main building and more than 10 acres of property.
In fact, Funway is growing again in its 60th year. The
business purchased several acres of property directly
adjacent to its existing facilities. That’s where an all-new
and compelling go-cart raceway is expected to bring in
even more traffic to the Funway complex.
For all the success that Funway has enjoyed through all
these changes, owner Bob Hansen seems most proud
of the generations of people he has seen come through
the doors of the complex over the years. “We’re seeing
people that came here as children return now as grandparents,” he smiles. “They want to share what they experienced when they were kids.”

At left: the Funway Family Team:
Jackie Hansen, Bob Hansen and Dominic
Hansen plan the future of Funway together.

FUTURE PLANNING
ALWAYS A FAMILY AFFAIR

As a family-focused business, Hansen is also in process of transitioning management of Funway to his own
relatives. His son Dominic has been actively involved
in the day to day operation of the business for several
years. He is now engaged in planning and overseeing
construction of the new miniature golf course and plaza
behind the main building.
It would require at least a full day to try all the entertainment options available at Funway. Over the years the
attractions have expanded to include go-kart tracks and
bumper cars, batting cages and Kidstowne, an interactive play area for young children.
Always on the lookout for trends and marketing opportunities, Funway added Outback Park in 1995, a concept
that included a popular Outback Express Kiddie Train
as well as coin operated kiddie rides, bumper boats and
an Outback Raceway go kart track.

STAYING RELEVANT
WITH PEOPLE OF ALL AGES

To Hansen’s way of thinking, it’s the commitment to
families and catering to fans of live amusements and
entertainment that keeps Funway relevant and successful in the face of so much competition from other sources of fun. But Funway doesn’t focus only on
children. On a typical weekday one can find teams of
senior bowlers participating in leagues.

NEW ATTRACTIONS

TO KEEP THE BRAIN RUSH ON
Perhaps it is best to describe Funway as an entertainment center with classic attractions that are updated for modern consumer. On that note, Hansen
observes that his video game selection is now driven
by machines that are licensed from major motion pictures and comic book characters. “Those games take
a lot longer to pay off than they used to,” he admits.
“They’re a bit more sophisticated too. But people enjoy playing them and that’s why we have such a big
selection.”

That gallery of games attracts people of all ages, which is also
one of the reasons why staffing is such an important component of the Funway experience. “We teach our staff that the
experience of the customer is everything in our business. It’s
who we are.”
That’s a seemingly down-home philosophy for a company that
draws customers from all over the Chicago region. But that’s
the point, says Hansen. “We want everyone to feel welcome
here.
That attitude is critical in managing specific venues within
the Funway complex. The skating rink in particular is a social
place. From the people playing the music to those monitoring
activities on the rink, Funway creates a fun environment while
keeping an eye on safety at all times. “That’s one of our top
priorities,” says Hansen.

GOOD, CLEAN FUN
IS HOW FUNWAY ROLLS

The Funway campus continues to change with attractions
such as Battle Opz Laser tag and a much speedier set of gokarts planned for 2019. All are designed to appeal to the brain
rush desires of consumers after new sources of fun. .
For all the expansion and innovation, the Hansen family understands that the basics are just as important as the growing
flashiness of their offerings. “First and foremost we always
want a clean facility,” says Bob Hanson. His son Dominic affirms that statement with a nod. “People will not come back if
the place looks even the littlest bit dirty.”
That has meant constant updates to high traffic areas, including fresh new carpeting and a spic and span maintenance
plan that does not compromise on any front.

GALLERY OF GAMES
IN A CHANGING MARKET

RAISING
THE BAR
IN FACILITY
APPEAL

“When we had an entertainment convention here
in Chicago,” Hansen recalls, “a number of the attendees came out to visit our facilities. One of them
walked out of the bathrooms and shouted to the rest
of them. ‘Come in here. They have granite countertops. Absolutely clean,” Hansen recalls.”The
reason that story bears so much weight is that in
many facilities across the country, the costs of doing
upgrades prevent the type of investment needed to
keep things both fresh-looking and clean.”
“Look at some of your local establishments around
the country,” Hansen observes. “Head into the restrooms and there’s a trough for the men, the floors
aren’t clean or the counters look dirty or they’re falling apart. It’s a major turnoff.”
Hansen’s a scrupulous manager in the physical sense, but also a highly capable businessman well-known in the
greater Batavia community for his ability with numbers, budgets and return-on-investment savvy. Still, he’s not obsessed with visitor counts at his own business. “We don’t really track that,” he says with confidence. “Our focus is on
making every experience great. Then people stay longer, and they also come back more often.”

LEADERSHIP

giving back to the community
With such a feel and connection to the needs of people
from all backgrounds, Hansen has long been involved in
volunteer management and promotion of the Batavia community where he has served on the boards of the Batavia
Chamber of Commerce and Batavia Mainstreet for decades to promote Batavia as a great place to do business.
In 2018, Hanson led the way on an enormously successful
community celebration marking the appearance of Batavia’s Depot Pond on the cover of the Saturday Evening
Post. The public came out in droves to recreate the painting of “Skaters On the Pond” featured on the cover of the
magazine six decades ago. The event drew coverage from
Chicago television and attracted nearly 1000 people.

FUNWAY A BIG PART OF A
Funway owner Bob Hansen does not obsess over visitor counts
as an indicator of success. “We don’t really track that,” he says.
“Our focus is on making every experience great. Then people
stay longer, and they also come back more often.”

GROWING COMMUNITY

With Fermilab as a neighbor Batavia has a history of healthy growth
In some ways, Funway perfectly symbolizes the City of Batavia with its origins as a humble, working-class city . That downto-earth quality has been retained across many organizations even as growth has expanded the population of Batavia to
more than 25,000 people. Now Batavia is home to global corporations and institutions such as Aldi, Suncast, the Wedi
Corporation and the massive campus of Fermilab on Batavia’s eastern border.
Just as Funway has grown organically over the last three decades, so has Batavia with its robust industrial, manufacturing,
commercial and retail sectors all growing in new and different directions.
Funway sits on the southern end of town among a mix of industrial and commercial businesses situated on state route IL
25. But once one turns into the parking lot at Funway, the rest of life seems to fall away, especially when one steps inside.
Visitors are greeted by the getaway joys of lights and music, happy voices, arcade games and the sound of bowling balls
clobbering pins.
That’s what Funway has been all about for the last sixty years. The evolution of Funway continues in real time, and every
new visit seems to deliver something new to see or play. The Funway.

Funway, Fermilab and the iconic Windmill
collection are great reasons to make Batavia
your destination for fun, business and place to
call home.

Fer

Fermilab

Batavia: the right place to succeed
The City of Batavia hosts some of the world’s leading companies in commercial, industrial, retail, manufacturing and distribution. Batavia’s location two
miles north of the I-88 corridor and 35 miles west of Chicago is ideal for a
diverse business base. Leading manufacturers and distributors such as Suncast, Flinn Scientific and Flagsource all base operations in Batavia, which also
serves as world headquarters for Aldi, Inc. with more than 9,000 stores in the
United States.

Batavia business
resources

Economic Development
The primary contact for Economic Development in the City of Batavia
is Christopher Aiston, Phone: 630-454-2061. Our goal is to help businesses
large and small find the ideal location for commercial, industrial or retail enterprise.

Chris Aiston,
Economic Development,
City of Batavia 630.454.2061.

Commercial Real Estate in Batavia

Search by category Office, Retail Space, Industrial Space, Commercial Land
http://www.cityofbatavia.net/182/Economic-Development

Partner Organizations in Batavia
For business support and advocacy across the spectrum of retail, commercial and industrial needs, contact the Batavia Chamber of Commerce, Holly
Deitchman, Executive Director at 630-879-7134. www.bataviachamber.org

Holly Deitchman (r) and team,
Batavia Chamber of Commerce,
630.879.7134.

For Downtown Batavia business connections, sponsorships and community
events, contact Christopher Faber, Batavia Mainstreet, 630.761.3529.
www.downtownbatavia.com

BATAVIA: POSITIONED FOR YOUR BUSINESS SUCCESS
Batavia’s commercial and retail district occupies more than 1.5M square
feet of leased and available retail space. From its historic downtown to its
growth-focused Randall Road corridor, Batavia hosts well-known service
brands ranging from Panera Bread to Trader Joe’s. Its big box retailers
include Walmart, Jewel/Osco, Office Max/Depot, Hobby Lobby and
Menard’s. This makes for a diverse and growing retail market where
Batavia’s 27,000+ residents can shop, work and entertain.

Christopher Faber, Executive Director, Batavia Mainstreet, 630.761-3528

On its eastern border, Batavia shares boundaries with the world-renowned
scientific research facility Fermi National Accelerator Laboratory. After 50
years of leadership in the field of particle research, this government facility
associated with the University of Chicago has set its sights on the pursuit of
knowledge about dark matter, an entirely new field of research. These new
pursuits are expected to create more than 2000 jobs and bring residents
from around the world to live and work in Batavia.

We invite you to make Batavia your business destination.
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